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SUSTAINABILITY
TRANSPARENCY



of consumers are

likely to be loyal to

a brand that offers

complete transparency

2016 Label Insight

Transparency ROI Study

consumers

say they would be

willing to pay more

for a product that

offers complete

transparency



of consumers say 

they would switch

brands if another 

brand shared

more detailed 

product information

Edelman Earned

Brand Global Report 2018

of consumers around the

world willing to buy or

boycott a brand solely

because of its position

on a social or

political issue

2016 Label Insight

Transparency ROI Study



TRANSPARENCY COMMUNICATION

Source: Response Media’s 2017 

Transparency Study

Where are you most likely to look for 

information about transparency?



OVERALL IMPORTANCE

Source: Response Media’s 2017 

Transparency Study



INNOVATIONS



Great Eggspectations
Brand: Co-op Italia

Development: Connecting Food

Solution: IBM

Egg supplier: Gruppo Eurovo





My Story™ – wine makers’ 
story from grape to bottle
Brands: Ricci Curbastro,

Ruffino and Torrevento

Development: DNV GL
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Brand: Co-op

Design by: MIT’s Senseable City Lab

Design firm: Carlo Ratti Associati

Project director: Carlo Ratti
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ALDI labelling to
facilitate recycling
Brand: ALDI Nord and ALDI SÜD

Location: Germany



Vilkyškių Pieninė
Environmental Education Initiative
Brand: Vilkyškių Pieninė

Brand marketing director: Elena Šilovaitė

Design: VRS WPI Vilnius
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VISION



LEARN

ABOUT THE 

JOURNEY

TELL

YOUR

STORY

IMPROVE

STORYTELLING

TOOLS
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